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Your Happy Journey love her community 

M O N T H L Y  D O S E  O F  H A P P I N E S S

10 CLEANING QUICK AND EASY TIPS

Having an internal company newsletter is a great way to address employee engagement,
communication, and collaboration, but it comes with one catch: you need a wide readership. While
you can include important articles in a newsletter, getting your employees motivated enough to read
it is the extra leap you'll need to take. The key to this challenge is to make sure you organize your
newsletter wisely.

The front page is where you can make a real impression. You can start with a name for your
newsletter that resonates with the people working under your wing, while still reflecting the
company's brand and identity. This page is also where people see what's in the following pages,
so making sure that you have interesting headlines lined up in the table of contents can work to
your advantage.



In creating this newsletter, it'll be
helpful to keep in mind that the
focus should be on the employees
more than anything. While it's an
opportunity for employees to
hear from their higher-ups, it's
also a chance to create a
community that's built up on
positive morale within the office.
You can get started on that goal
by dedicating a couple of pages of
your newsletter to profiles on
different departments, teams, and
individuals and recognizing their
most recent achievements. You
can even invite more sociable
aspects into the playing field by
including pieces of fluff
information, such as newlyweds
and parents-to-be within the
office.

Creating a newsletter that's of
practical use around the office
can also motivate your
employees to peek into it every
once in a while. In the final
page, you can add a calendar of
events that everybody can look
forward to.

INTRODUCING THE PIZZA-BOT 2000

This newsletter is a great space to talk about your employees' genuine
concerns, such as company updates, events, and perks that they
regularly look forward to. With this layout's easy-to-follow structure
and design, creating content for your employees will be as easy as
ever. Make sure you use the space wisely by using pictures and
captions, too.

This doctype is meant to help our users create various business or
project proposals and help them get approved. Proposals themes
can be categorised per industry or function: marketing, agency
(advertising or pr or design), event, retail, social media, website
design, etc.

Say Hello to More Pizzas!

The Pizza-Bot 2000 speeds up the

pizza-making process

exponentially. Now we can make

300 pizzas per hour!


